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A

Outline of the Presentation

Challenging the Conventional View héegin

A Leeginimplicitly overruled key theory of anticompetitive
effect fromSylvania

Perceived value ahtrabandcompetition as a stimulant to
Interbranacompetition diminished

RPM three years aftdieegin

A Less uniformity than one might imagine
Overrulel.eegin-- bring back per se rule
Work within Leegin-- develop a structured rule of reason
Fully embracd.eegin-- stop worrying about vertical restraints
Some Questions and Speculations about Future
Directions
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Challenging the Conventional View
of Leegin



The Conventional View

A NLeeginreaffirmed and extendesylvaniato
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sal intrabrang l-ntorrabrand |

ended the disparate treatment of price anGpnsce
restrailntse

rrest.ored conmsi stency an.d..!
and all thanks to wekettled economics! ?‘

The Sylvania Colour TV
c. 1966

The Brighton Line 4
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Largely Accurate for Efficiency

A Sylvania A Leegin
A Key: Promote Interbrand A Key: Promote Interbrand
Competition Competition

Facilitate entryby attracting
dealers willing to invest in
service and promotion

Induce retailersto promote,
service, and repair existing

Facilitate entryby attracting
dealers willing to invest in
service and promotion

Induce retailersto promote,

products
Defeatfree riding

* Ensurequality & safetyto
safeguard reputation and
reduce liability exposure

service, and repair existing
products

Defeatfree riding
* Promoteconsumer choice

— But do theories of anticompetitive effect

similarly align?



