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Outline of the Presentation

Â Challenging the Conventional View of Leegin

Â Leeginimplicitly overruled key theory of anticompetitive 
effect fromSylvania

Â Perceived value of intrabandcompetition as a stimulant to 
interbrandcompetition diminished

Â RPM three years after Leegin

Â Less uniformity than one might imagine

1. Overrule Leegin-- bring back per se rule

2. Work within Leegin-- develop a structured rule of reason

3. Fully embrace Leegin-- stop worrying about vertical restraints

Â Some Questions and Speculations about Future 
Directions



Part I:

Challenging the Conventional View 

of Leegin
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The Conventional View

ÂñLeeginreaffirmed and extended Sylvaniato 

vertical intrabrand price restraintsò

Â It:

Âended the disparate treatment of price and non-price 

restraintsé

Ârestored consistency and harmony to the lawé.

Âand all thanks to well-settled economics!

The Brighton Line

The Sylvania Colour TV

c. 1966

http://www.google.co.uk/imgres?imgurl=http://www.firststreetleather.com/images/chantilly%2520lace%2520ziptop.jpg&imgrefurl=http://designerhandbagsinspired.net/tag/brighton-knockoff-handbags&usg=__DYK29niz5v1N4ZDm94l7yUIA5p8=&h=473&w=400&sz=218&hl=en&start=1&itbs=1&tbnid=-dj-uckkbUGiBM:&tbnh=129&tbnw=109&prev=/images%3Fq%3Dbrighton%2Bline%2Bof%2Bhandbags%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
http://www.google.co.uk/imgres?imgurl=http://www.firststreetleather.com/images/chantilly%2520lace%2520ziptop.jpg&imgrefurl=http://designerhandbagsinspired.net/tag/brighton-knockoff-handbags&usg=__DYK29niz5v1N4ZDm94l7yUIA5p8=&h=473&w=400&sz=218&hl=en&start=1&itbs=1&tbnid=-dj-uckkbUGiBM:&tbnh=129&tbnw=109&prev=/images%3Fq%3Dbrighton%2Bline%2Bof%2Bhandbags%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
http://www.google.co.uk/imgres?imgurl=http://www.amptechsystems.com/images/Sylvania21LC28044.jpg&imgrefurl=http://www.amptechsystems.com/restoration.htm&usg=__7a8vlHicTFdJ6ywIJ5Blz3NY-CY=&h=274&w=299&sz=63&hl=en&start=7&itbs=1&tbnid=nnJHZpU6L_Ji3M:&tbnh=106&tbnw=116&prev=/images%3Fq%3Dsylvania%2Bcrt%2Btelevisions%2B1960s%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
http://www.google.co.uk/imgres?imgurl=http://www.amptechsystems.com/images/Sylvania21LC28044.jpg&imgrefurl=http://www.amptechsystems.com/restoration.htm&usg=__7a8vlHicTFdJ6ywIJ5Blz3NY-CY=&h=274&w=299&sz=63&hl=en&start=7&itbs=1&tbnid=nnJHZpU6L_Ji3M:&tbnh=106&tbnw=116&prev=/images%3Fq%3Dsylvania%2Bcrt%2Btelevisions%2B1960s%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
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Largely Accurate for Efficiency

Â Sylvania

Â Key: Promote Interbrand 
Competition

Â Facilitate entryby attracting 
dealers willing to invest in 
service and promotion

Â Induce retailersto promote, 
service, and repair existing 
products

Â Defeat free riding
Â * Ensure quality & safetyto 

safeguard reputation and 
reduce liability exposure

Â Leegin

Â Key: Promote Interbrand 

Competition

Â Facilitate entryby attracting 

dealers willing to invest in 

service and promotion

Â Induce retailersto promote, 

service, and repair existing 

products

Â Defeat free riding
Â * Promote consumer choice

But do theories of anticompetitive effect 
similarly align?


